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Question No: 1 
You are an event coordinator for a company. 
You are creating a multi-day conference event that will include multiple sessions and tracks. 
For each use case shown below, which track type should be used? To answer, drag each use case to the 
appropriate track type. Each use case may be used once, more than once or not at all. You may need to drag 
the split bar between panes or scroll to view the content. 
NOTE: Each correct selection is worth one point. 

 
Answer: 

 
 
Question No: 2 
You are responsible for all outgoing marketing emails at Contoso, Ltd. 
You are tasked with the best practices aimed at increasing delivery and interaction rates. 
Which question is answered by the email insight statistic listed? To answer, drag the email statistic to the 
question answered by that statistic. Each statistic may be used one, more than once or not at all. You may 
need to drag the split bar between panes or scroll to view the content. 
NOTE: Each correct selection is worth one point. 

 



Answer: 

 
 
Question No: 3 
You are the manager of Internet sales for your company. 
You have been asked to create and distribute a post-purchase survey to both registered and guest customers 
purchasing on your site. 
Which three things will be true about the distribution of your survey? (Choose three.) Each correct answer 
presents a complete solution. 
NOTE: Each correct selection is worth one point. 
A. When distributing your Dynamics 365 for Marketing Survey, you may invite either anonymous or 
nonanonymous respondents. 
B. An optional invitation email, utilizing either a direct email or an email template, may be sent to each 
potential non-anonymous respondent. 
C. As an option, the design of your survey can include a limitation that restricts multiple completions by a 
single non-anonymous respondent. 
D. All respondents will receive the exactly same hyperlink to connect them to the survey that you are inviting 
them to complete. 
Answer: A B C 
 
Question No: 4 
You use Dynamics 365 for Marketing to obtain detailed analytical views to help you understand your impact 
and learn which marketing instruments work best for your audience. 
You need to track response data regarding how your contacts react to your various marketing initiatives. 
Which three sources of analytical data are available to you regarding your marketing initiatives? (Choose 
three.) Each answer presents a complete solution. 
NOTE: Each correct selection is worth one point. 
A. Insights by Contact will be available to you on individual contact records and on the account with which 
the contact is associated. 
B. The insights you receive will be measured over all recipients of a single activity and by all activities for a 
single recipient. 
C. The insights aggregating results from all emails sent in a certain timeframe will be available on your Email 
Marketing Dashboard. 
D. Survey insights measured over all respondents will be available on the Survey Insights form. 
E. Insights measured over all recipients of a single segment over all channels will be available on the Segment 
Insights form. 



Answer: A B C 
 
Question No: 5 
You are a marketing professional. 
You have created a marketing form and want content items to automatically fill in for the customer. What is 
a valid form for prefill? 
A. Pre-fill Form 
B. Survey Form 
C. Journey Form 
D. Subscription Center Form 
Answer: D 
 
Question No: 6 
Note: This question is part of a series of questions that present the same scenario. Which question in the 
series contains a unique solution that might meet the stated goals. Some question sets might have more than 
one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these questions 
will not appear in the review screen. 
Your marketing team is asking you questions about how marketing emails can be used for the campaigns 
they wish to launch. 
You need to explain how these types of messages differ from the person-to-person messaging they already 
use in order to correctly help your marketing team to understand the difference between Traditional Emails 
and Marketing Emails. 
Solution: You tell the team that results as click-thrus, opens and forwards are recorded for Traditional Emails. 
Does this meet the goal? 
A. Yes 
B. No 
Answer: B 
 
Question No: 7 
Note: This question is part of a series of questions that present the same scenario. Which question in the 
series contains a unique solution that might meet the stated goals. Some question sets might have more than 
one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these questions 
will not appear in the review screen. 
The corporate marketing team has developed a branding strategy that includes five mandatory components 
and visual requirements that must be incorporated for all materials. 
The VP of Marketing, who receives a copy of each email sent, has recently seen some emails that do not 
adhere to all five standards. 
You need to ensure that future emails adhere to these standards. 
Solution: You examine all existing templates. Upon identifying those that do not meet standards, you make 
appropriate adjustments to the non-conforming templates. 
Does this meet the goal? 
A. Yes 



B. No 
Answer: B 
 
Question No: 8 
You are creating a customer survey and you want to get good responses. 
You need to analyze the responses to provide actions to best suit your organization. 
Which three responses are considered best practice? (Choose three.) Each correct answer presents a complete 
solution. 
NOTE: Each correct selection is worth one point. 
A. Define an objective for your survey so that you can ensure that all QUESTION NO:s serve that objective. 
B. Make your surveys long so that you customers can get a chance to provide as much information as possible. 
C. Be sure to mention the estimated time to complete, along with a brief overview in your invitation. 
D. Previewing or testing your survey is unnecessary because your survey tool will automatically catch errors. 
E. Try to organize the survey in a way that groups all related QUESTION NO:s together in sections. 
Answer: A C E 
 
Question No: 9 
You are a content creator and you often need to add dynamic content to your emails. 
You need to be able to know which data source to use to add various types of content available using assist-
edit. 
Which data source should you use to add the content types listed? To answer, drag the appropriate data 
source to the appropriate content type. Each data source may be used once, more than once and not at all. 
You may need to drag the split bar between panes or scroll to view the content. 
NOTE: Each correct selection is worth one point. 

 
Answer: 



 
 
Question No: 10 
You are creating a multi-day conference event that is attended by attendees. The attendees will require hotel 
  
accommodations. 
You need to block off rooms for single occupancy, double occupancy and suites at the hotel. Which method 
should you use to accomplish your task? 
A. Create a hotel record and then a hotel room allocation record for each room type. 
B. Create a hotel record and then a single hotel room reservation record for all room types. 
C. Create a hotel record and then a single hotel room allocation record for all room types. 
D. Create a hotel record and then a hotel room reservation record for each room type. 
Answer: A 
 
Question No: 11 
Note: This question is part of a series of questions that present the same scenario. Which question in the 
series contains a unique solution that might meet the stated goals. Some question sets might have more than 
one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these questions 
will not appear in the review screen. 
You have created a lead scoring model for a marketing effort. The lead scoring model has 3 grades: Cold, 
Warm and Hot. 
After a week you notice that no one has received any scores from your model. Solution: You lower the Sales 
Ready Score. 
Does this resolve your issue? 
A. Yes 
B. No 
Answer: B 
 
Question No: 12 
You are setting up a small workshop event. The event will have one session and one speaker. 
After you create the event, session and speaker engagement record, you want to publish the event to the 
event portal. 




